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PROWINE HONG KONG 2025
CONCLUDES SUCCESSFULLY:
CONNECTIVITY, CONTENT AND
CONVERGENCE TO SHAPE A NEW
TRADE LANDSCAPE
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ProWine Hong Kong 2025 concluded successfully on May
16 at the Hong Kong Convention and Exhibition Centre.
Against the backdrop of dynamic changes in the global
wines and spirits industry, the show welcomed 12,090
trade visitors, with nearly 200 exhibitors from over 20
countries and regions—once again serving as a key bridge
between international partners and buyers from Greater
Bay Area China and Northeast Asia.
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This year’s edition not only offered an efficient platform for
business engagement but also served as a vital forum for
market insights and international collaboration. With a
globally diverse exhibitor profile and high-quality
supporting events, participants gained both commercial
opportunities and strategic foresight. Throughout the
event, exhibitors and trade visitors engaged in meaningful
dialogue on the current industry landscape and future
outlook, reinforcing Hong Kong's status as a regional hub
for the wines and spirits trade.
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REINFORCE HONG KONG'S
STRATEGIC ROLE AS A
REGIONAL HUB WITH
GLOBAL REACH
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ProWine Hong Kong 2025 continued to reflect the
international vision and high standards of the ProWein
brand. With a diverse exhibitor lineup from over 20
countries and regions across Europe, the Americas, and
Asia and beyond, the show featured a dynamic range of
offerings spanning both core categories—wines and
spirits—further solidifying Hong Kong's strategic role in
the global supply chain.
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Despite market headwinds, the show proved highly
effective in facilitating business between exhibitors and
professional buyers across distribution, hospitality, food
service, e-commerce, and retail. The diversity and
professionalism of the audience highlighted the enduring
appeal and commercial relevance of ProWine Hong Kong
in the Greater Bay Area China and Northeast Asia region.

BREMBRIEZAIE, BERAASEFREXERE
ERESNHENBRETA. REEO.LHBEE. EM.E
B EESZERENEXRRERE 2, HERF1TES
B}, BIFHISINE, 7O B HProWine Hong KongfE A&
&R R IBIHESE A 1T R EE,

International participation remained a key highlight.
Germany brought its largest national pavilion to date,
while Spain showcased dual official pavilions from DO
Toro region and Junta de Castilla y Ledn region. France,
Australia, Italy, and Portugal also returned with their latest
products and expressions of regional terroir. In addition,
independent exhibitors from Ireland, Azerbaijan,
Denmark, Mexico, Ukraine, Singapore, Mainland China,
and Hong Kong SAR further enriched the international
profile of the event.
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“Despite the current headwinds facing the global wines
and spirits industry, the successful staging of ProWine
Hong Kong 2025 once again underscores the industry’s
resilience and the strategic importance of Hong Kong as
a gateway for international trade. We are encouraged to
see a growing number of exhibitors from across the
globe continue to rely on the ProWine platform to deepen
their presence in the Asian market and explore new

business opportunities.”
Mr. Michael Degen
Executive Director Messe Diisseldorf
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“Hong Kong’s recent reform of the spirits excise tax
offers a substantial advantage for premium imported
labels like ours. The reduction in tax burden supports
more competitive pricing strategies and strengthens our
long-term commitment to developing the broader Asian

market.” . .
Viktor Fomichov

Slovak spirits brand Gas Familia

I EBITHRME H B2 BRI e E B R PIEARAE O 7 VB mAE
M= EEE—ATT. RENFRTEELTRANEE
g, HERFAEREORRMEMN TS,

HTR X 2 Gas Familiafah& 2B RS

Viktor Fomichov

The spirits sector also made a strong presence this year.
Spirits producers from Ireland, Mexico, Slovakia, and
Singapore presented a wide variety of products, along
with Chinese Baijiu brands to form a culturally rich,
multi-category landscape.
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Exhibitors also expressed strong recognition and anticipation
for the platform.
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"This exhibition allowed us to enhance our connection with
Hong Kong and surrounding markets, while also laying the
groundwork for the upcoming summer season — a peak

time for white wine consumption. "
Manuela Liebchen
Marketing manager of the German Wine Institute
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Manuela Liebchen
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DELIVERING
FORWARD-LOOKING INSIGHTS
AND IN-DEPTH TASTINGS TO
DRIVE INDUSTRY VALUE
WSS REREAE Mk
BRFansEE

More than a trade fair, ProWine Hong Kong continues to
serve as a platform for sharing trend insights and
sustainable industry development. This year’s program
featured over 20 professional events that spanned
forward-looking topics such as market evolution,
sustainable innovation, and regional terroir, highlighting
ProWine’s unique strength in knowledge exchange and
industry education.
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One of the most anticipated sessions was the Wine &
Spirits Asia Market Outlook and Expert Dialogue, which
featured the official release of the <ProWein World

Business Report — China 2025>. Industry leaders from
academia, trade media, global brand management, and
trade strategy participated in an in-depth panel discussion
exploring data-driven statistics to anticipate change,
unlock growth potential, and maintain competitive advantage
in Asia’s fast-evolving alcohol beverage market.
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In response to the growing urgency of climate change,
ProWine partnered with The Drinks Business Asia to
debut “the Inaugural DB Asia Green Awards” in Hong
Kong—recognizing outstanding contributions to sustainability,
environmental stewardship, and social responsibility
within the global wine and spirits sector.

HE2KRBRENE R TITEIHEZERNENHE,
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ProWine's curated wine sessions delivered further depth
and expertise through a series of high-level masterclasses.
Singapore’s newly appointed Master of Wine Jackie Ang
MW led two guided tastings spotlighting classic regions of
Germany and France; Patrick Schmitt MW from the UK
approached the topic of fine wine through the lens of
contemporary relevance and stylistic diversity, offering
insights into the philosophies and winemaking approaches
of leading global brands; and China’s newly appointed Xing
Wei MW focused on the development and cultural
positioning of domestic production with a session titled
“The Terroir, Philosophy, and Outlook of Chinese Wine.”
These sessions not only enriched the event with high-calibre
educational content but also reflected the ProWine
masterclass’s strategic curation and global perspective.
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VISITORS Breakdown by Business Nature EifR{TED

Importer / Exporter / Distributor / Wholesaler o,
O / HOR /AR5 / #t#EE 21-12%
Consultancy / Management Services / Education o,
RS  BIERRES | BB 22.38%

Bar / Restaurant / Bistro / Cafe / Clubhouse o,
TENE / BEE //)VERE / PNEEE / &R 18.45%
Retailer / E-Retailer / Convenient Store / Supermarket / Dep- 13.80%
Wine Producer / Manufacturer / Supplier
AEBELER | NS / HER

0,
BIE  ERN  RBRAE / MEAF / EEEE . #.93%
Others o,
Hith . 5.34%

TEH/BEFTER /EFBE / BRETS  BEAR

. 6.45%
Hotel / Resort / Serviced Apartments / Airline / Theme Park
Source / B3R ProWine Hong Kong 2025 Visitor Survey

“It was an honor to join industry peers at ProWine Hong
Kong and exchange perspectives on classic wine regions.
Hong Kong'’s wine market is dynamic, sophisticated, and
deeply engaged, making it a regional leader in both
consumption and education. | firmly believe that rigorous,
high-quality wine education can elevate buying standards
and foster more sustainable industry development.”

Dr. Jackie Ang MW
Singapore’s newly appointed Master of Wine

I FRIEE 8 3ZRETEProWine Hong Kongia—EIfEF & FEd
(RBCRR, PEHEIEREEQCHERNIER, &
BEEEZT. RABRWENNEEERS, BEME
B EARENEELELBaUAER, KIBKREE, &
BHE. BENEEEHE T ERMREAZSEXERNES
ERFIET, WESHEETENERRERTFEENS
MR, |

N = A A A ARD
Jackie Ang MW

“This is my third time attending ProWine Hong Kong. The
professionalism of the ProWine brand is evident in every
aspect—from access to iconic wines from around the world to
the opportunity to participate in high-quality masterclasses
and forums. Each edition helps me continuously expand
my knowledge and refine our sourcing strategy, which is
incredibly valuable for our procurement team.”

Mr. Wang
Huiwei Food Co., Ltd in Foshan, Guangdong

[ ERHEESE =E2MMProWine Hong Kong, ProWinef®
EMHNEEMBREAFEE, MEREED 2RSSR
BRRMNER, EEENZHRHSMEESEHEENK
EMITEL RIS, EEMRFEERRM. BUERRE, &
HEMRBERRRIBASEEE, )
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ENABLE EFFICIENT
PROCUREMENT THROUGH
INTEGRATED PLATFORMS AND
CROSS-SECTOR SYNERGY VIA
PROWINE AND HOFEX
CO-LOCATION
FamGREEREUNE
REHEREHRER

ProWine Hong Kong 2025 once again co-located with
HOFEX, Asia’s premier food and hospitality trade show,
further strengthening its role as a comprehensive
sourcing platform. By bridging wine and spirits with the
broader F&B and hospitality supply chain, the co-location
reflects the accelerating convergence of distribution
channels and end-market demand.

ProWine Hong Kong 20258 /R B 5 M4BTt Y& BN BT E 5%
BERHOFEXE IS, E— P REHEAGRSRBTE
BB, BB B BRI E IR EE TN E N E
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The collaboration enabled meaningful results on both
sides: wine and spirits exhibitors effectively reached new
clients in food service and hospitality, while professional
buyers enjoyed a streamlined sourcing experience that
combined multiple product categories and supply chain
functions.

BRERESEERRENGRME, RIZRE LA
BEEE BRREENEERRBEF S TRIRRE, 1
REFER, EXERAEE-—EXNEE TaNTHEZ M
BIEEENEMRERES, MBRARBRERARERR,
E—BMMEFRItE—DSZE T ProWine Hong Kong
EaEEmETERREMS A ISRENRET A,

“ProWine Hong Kong and HOFEX once again
demonstrated the strong synergies generated through
their co-location. This integrated platform brings together
key decision-makers from the wine, food, and hospitality
sectors-enabling high-quality business engagement and
cross-category collaboration across the industry.”

President & CEO of Asia — Informa Markets
Ms. Margaret Ma Connolly

I ProWine Hong Kong&HOFEXHIRThERHE,
L RFAAEMMERNBAGENE E—REFTEeE
MRETEHEE. BEmBEXNRBREE, BT

BRENET

HRT BEENHERMA
TNREESERER
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C Buyers Breakdown by Job Function B *ﬁ)

Others
Hith

Bartender / Brewer Mixologist
/ Sommelier

SREED | BRERT / SAECED

/5 ERT

3.97%
3.97% 38.31%

Purchasing
| Procurement

BREE | Corporate Management
7.21% BREIERE
Chef / F&B Manager Owner / Proprietor /
/ Hospitality Services President / CEO / MD / GM
Y | BRRSE 7.41% *x /8% i | BITR /
| BEERIRES i

34.59%

Business Development /
Sales [ Marketing
RISIRE [ SHE 1784

Source / BiiEAIR: ProWine Hong Kong 2025 Visitor Survey
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BOOK YOUR BOOTH NOW!
A BPTEET R !

ProWine Hong Kong
10 - 12 May 2027

Hong Kong

As a key member of the ProWein World portfolio, ProWine

Hong Kong remains deeply committed to serving the
. . [ ]

Greater China and Northeast Asia markets. The next l

edition will return to the Hong Kong Convention and

Exhibition Centre from May 10-12, 2027.

EAProwein2 KR FIRGRIEEM S, ProWine Hong Kong
FERAMAPERHERI TS, SELEREEERHR
(&I RE N ESIRALER . T—/&EProWine Hong Kongi§h?
202755 A10BE12 A BERREREEZRER D,
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Space Only (Mininum 18m?)
FHBAL cerrkie)

Empty floorspace, ideal for large exhibitors or national groups who wish to
build their own stand. Extra carpet colours and further furnishing can be
ordered separately in exhibitor manual.

Price: US $ 505 per m?

Early Bird Rate: US $ 480 per m?, deadline 30" November 2026

Walk on Package (vininum 9m?
BERAL orrxe)

Clean and stylish in earthy colours, ideal for presenting red & white wine
selections and spirits.
R, REER, BERTABRNEERIIMZE

Fascia x 1, 23W Energy Saving Longarm Spotlight equivalent to 100W x 2, 500W
Square Pin Socket x 1, White Chair x 2, Waste Paper Basket x 1, Round Table x 1,
White Bar Stool x 1, 0.5mL Tall Showcase x 1, ImH Information Counter x 1,
1sgm Storeroom x 1

Extra carpet colours and further furnishing can be ordered separately in
exhibitor manual.

Price: US $ 565 per m?
Early Bird Rate: US $ 535 per m?, deadline 30" November 2026

Premium Package ininum 18m?)
YHRBAL errmke

Upscale and refined with rich colours and stylish structural features, ideal for
highlighting an exclusive collection of wines & spirits.

B, BRYEE, SEREY, BARERTRERASERIVERT
Banner Fascia x 1, 23W Energy Saving Longarm Spotlight equivalent to 100W x
3, TOW Longarm HQI x 2, 500W Square Pin Socket x 1, White Chair x 3, Waste
Paper Basket x 1, Round Table x 1, White Bar Stool x2, 0.5mL Tall Showcase x 1,
1mH Information Center x 1, 1 sqm Storeroom x 1

Further booth colours, carpet colours and furnishing can be ordered
separately in exhibitor manual.

Price: US $ 605 per m?
Early Bird Rate: US $ 575 per m?, deadline 30" November 2026)

Additional Insurance Participation Fee of Each Contract: US$ 200.00
SR EREBIMINRIRE : 200%7T

International / China Hong Kong

Messe Diisseldorf China Ltd.  Informa Markets Asia Ltd

Ms.Juliet Zhu Ms. Carmen Leung

Tel: +86 216169 8331 Tel: +852 3709 4580

Email: Juliet.Zhu@mds.cn Email: Carmen.Leung@informa.com
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